




















60 KATHARINE SARIKAKIS 

Massey, D. (2010). World city. Cambridge, UK Polity. 
McChesney; R. (2004). The problem of the media: US communication politics in the 21st century. 

New York, NY: Monthly Review Press. 
Mosco , V., & McKercher , C. (Eds.). (2007) The laboring of communication; Will knowl.edge workers 

of the world unite!' Lanham, MD: Lexington Books . 
Munoz Saldana, M. (2008). The future of public service broadcasting in community law. 

International journal of Media and Cultural Politics, 4(2), 203-219. 
Murdock, G. , & Golding , P (2004). Dismantling the digital divide : Rethinking the dynamics 

of participation and exclusion. In A. Calabrese & C. Sparks (Eds.), Toward a political economy 
of culture: Capitalism and communication in the twentieth century (pp. 244-260). Lanham , MD: 
Rowman &: Littlefield . 

Otohiko (2005). Blog entry comment. Retrieved October 17, 2010, from http: // www. 
animemusicvideos.org/furum/viewtopic .php?t=60255 

Roche, M. (2010). Exploring the sodol.ogy of Europe. London, UK: Sage. 
Sarikakis, K. (2004). Legitimating domination: Notes on the changing faces of cultural imperial­

ism. In B. Hamm & R. Smandych (Eds.), Cultural imperialism: Essays in the political economy 
of cultural domination (pp. 80-92) . Peterborough, Ontario, Canada: Broadview Press. 

Sarikakis, K. (2005). Defending communicative spaces: The remits and limits of the European 
parliament. International Communication Gazette, 67(2), 155- 172. 

Sarikakis , K. (2007a). Mediating social cohesion: Media and cultural policy in the European 
Union and Canada. European Studies, 24, 65- 90. 

Sarikakis, K. (2007b). The p lace of media and cultural policy in the EU. European Studies, 24, 

13- 22 . 

Sarikakis, K. (2010). For culture and democracy: Political claims for cosmopolitan public 
service media. In P. Iosifides (Ed.), Reinventing public service communication: European broad­
casters and beyond (pp. 88-100). London, UK: Palgrave Macmillan. 

Sarikakis, K. (2012). Cities as geopolitical spaces for the global governance of culture. In Y. 
Isar & H. Anheier (Eds.), Cultures and globalization: Conflicts and tensions (pp. 17- 31) . London, 
UK: Sage. 

Sassatelli, M. (2002). Imagined Europe : The shaping of a European cultural identity through 
EU cultural policy. European journal of Social Theory, 5(4), 435--451. 

Sassatelli, M. (2007). The arts, the state and the EU: Cultural policy in the making of Europe. 
Sodal Analysis, 51(1), 28---41. 

Sassatelli, M. (2009). Becoming European. London , UK: Palgrave. 
Sassen, S. (2002). The global city. Princeton, NJ: Princeton University Press. 
Sidak, J. G. (2004). An economic theory of censorship. Supreme Court Economic Review, 11, 

81- 126. 
Streeter, T. (1996). Selling the air. A critique of the policy of commercial broadcasting in the US. 

Chicago, IL: University of Chicago Press . 
Tsalik:i, L. (2007). The construction of European identity and citizenship through cultur al 

policy. European Studies: A]ournal of European Culture, History and Politics, 24, 157-182. 
Zabaleta , I., Xamardo, N., Urrutia, S., Gutierrez, A., & Mendizabal Etxabe , J. A. (2004). 

Minority language media in the European Union: Reality, issues and development strate­
gies. In Y. Pasadeos (Ed.), Mass media in transition: An international compendium (pp. 169-
188). Athens, Greece : Athens Instirute for Education and Research. 

Zittrain, J. (2005). Technological compliments to copyright. New York, NY: Foundation Pre ss. 

2 

Media Production and 
lnform ·ation Policy 

Growth Through Replication 
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ABSTRACT 

This chapter uses a stakeholder analysis to examine the legal regime governing 
intellecrual property rights in cyberspace and those who try to shape current 
policies. Celebrating what they call "the Celestial Jukebox," information poli­
cymakers in the European Union (EU) have adopted copyright maximalist 
standards, which follow a model dictated by Hollywood for the United States. 
1bis chapter explores the legal initiatives and mechanisms required for this 
transformation, the political resistance and opposition to these reforms, and 
the changing relationships between media producers and consumers that the 
reforms seek to legitimate. 

In the United States, a legal "change of state" (Braman, 2007 ) from industrial to 
informational occurred in the north at the end of the twentieth century; as the digi­
tization of telecommunications networks was completed and the Internet subsumed 
other forms of communication. Five media conglomerates and a handful of powerful 
software and telecommunications companies demanded the legal guarantees for this 
structural transformation in the early 1990s, and the legislative work was completed 
around 1998. The European "change of state" is still occurring, and so it is instructive 
to observe - and somewhat surprising to discover - that most important aspects of 
the restructuring resemble the US model. 
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